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Travelers, detour
to coverage by

some of 
BIHMST

Sports
Correspondents

William M. Larsha, Jr.

Ashley Braun Gendek

Travelers, join correspondents
William M. Larsha, Jr. and
Ashley Braun in their sports
coverage of University of
Memphis Tigers, Memphis
Grizzlies, Memphis Redbirds,
Southern Heritage FedEx
St.Jude Golf Classic, and
much, much more on The Mid-
South Tribune and the Black
Information Highway at

www.blackinformation
highway . c om

Welcome, Travelers!

Celebrating Our 25th Anniversary
Free Enterprise Project urges FedEx to
focus on business & get out of picking
names for professional sports teams

NFL vet Russell Copeland
will serve as analyst for
Tiger football on road

Postmates partners with NFL
for On-Demand food delivery

Tom III, Beloved Mascot, Passes
see sports-ent. 5

***
Grizz Gaming Acquires Potts

see sports page 4
***

TN Titans Travel to Play Vikings
see sports page 4

***
“Gale was an electrifying and
elusive runner who thrilled fans
every time he touched the ball.
He earned his place as a first-
ballot Hall of Famer”
Statement from Roger Goodell
on Passing of Gayle Sayers
see full statement on sports-ent.
5

WASHINGTON, D.C. – De-
spite evidence that Native Amer-
icans approve of the Washington
Redskins moniker, FedEx on
Sept. 21 defended its role in
pushing the National Football
League team to change its name.
Scott Shepard, Deputy Director
of the National Center for Public
Policy Research's Free Enter-
prise Project (FEP), presented
the evidence to FedEx CEO
Frederick Smith and Executive
Vice President Brie Carere, who
dismissively rebuffed Shepard's
request that FedEx walk away
from social justice activism.  
During the company's virtual
annual shareholder meeting,
Shepard submitted this question:
“FedEx delivers packages. It has
no particular social-policy ex-
pertise. It showed this when it

"We are in complete support of
Jarvis and the tough decision he
needed to make," said Steve
Macy, senior associate athletic
director. "We are also elated that
former Tiger great Russell
Copeland has agreed to join the
broadcast team. Russell will pro-
vide excellent in-depth analysis
both from a collegiate and NFL
point of view. Our broadcast will
continue to be first class both at
home and on the road."
Copeland played wide receiver
for the Tigers, before spending
six seasons in the NFL with Buf-

pushed the Washington Redskins
to change their name, even
though according to a Washing-
ton Post  poll, 9 in 10 Native
Americans aren't offended by the
Redskins name; it's hardly a dis-
paraging connotation. Most
Americans feel the same way.
By its bumbling, FedEx signifi-
cantly decreased Native Ameri-
can representation in civic life
for the sole benefit of the smug
self-regard of ill-informed left-
wing activists. And in doing so it
alienated wide swathes of cus-
tomers who are sick to death of
loud, performative wokeness.
Will FedEx commit, right now,
to dropping the radical political
posturing that drives away cus-
tomers and instead refocus on its
Please see sports page 2

MEMPHIS – The University of
Memphis and Tiger Sports Prop-
erties have announced that for-
mer UofM football star and NFL
veteran Russell Copeland will
serve as analyst on all Memphis
Tigers football road games in the
2020 season.
Former Tiger Jarvis Greer, who
is in his eighth season with
Memphis, will continue to be the
analyst for all home games.
However, due to COVID-19
concerns and required quaran-
tines after travel, Greer will not
work any road games during the
2020 season.

“FedEx delivers packages. It
has no particular social-pol-
icy expertise. It showed this
when it pushed the Washing-
ton Redskins to change their
name, even though according
to a Washington Post  poll, 9
in 10 Native Americans aren't
offended by the Redskins
name.... Most Americans feel
the same way. By its bum-
bling, FedEx significantly de-
creased Native American
representation in civic life for
the sole benefit of the smug
self-regard of ill-informed
leftwing activists And in doing
so it alienated wide swathes
of customers who are sick to
death of loud, performative
wokeness. 

Careco TV and Pursuit 
announce partnership

SAN FRANCISCO AND NEW
YORK-- The National Football
League and Postmates, recently
entered into a multi-year spon-
sorship agreement making Post-
mates the first official
on-demand food delivery partner
of the NFL. Postmates is also an
official sponsor of NFL premier
events including the Super Bowl,
Pro Bowl and Draft, to name a
few. 
“People across the country aren’t
just ready to order their favorite
gameday foods, they are eagerly
awaiting the return of football.
While most fans won’t be able to
physically go to the game, this
partnership with the NFL allows

us to bring the gameday experi-
ence, and a few surprises
throughout the season, directly to
fans,” said Eric Edge, Senior
Vice President, Marketing &
Communications, Postmates.
“Fans will be watching NFL
football this season from their
couch more than ever before, so
teaming up with Postmates as the
first official on-demand food de-
livery partner of the NFL was a
perfect combination,” said Nana-
Yaw Asamoah, Vice President of
Business Development for the
NFL. “We’re excited for Post-
mates to deliver gameday food

Please see sports page 4Please see sports page 4

SAN ANTONIO, Tx. – Careco
Multimedia Entertainment LLC
and CarecoTV LLC (jointly
“Careco”), one of the country’s
leading media and marketing
companies, announces a new
partnership with Pursuit Media
TV, LLC (dba Pursuit Media).
Careco and Pursuit Media an-
nounced the new partnership in
which Careco will provide a

multitude of expanded and new
services for Pursuit Channel and
PursuitUP. Careco will now play
a key role in the support of all
Pursuit Media properties as it
prepares for more large-scale lin-
ear and digital growth initiatives.
Careco will also play a key role
in the development of a new and
bolder network image for the

Please see sports page 4


